GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3" Semester & Lateral Entry
Subject: Mass Media Structure and Management

Paper Code -MSM 521 Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

[ JAttempt all questions from the following both assignments. Each question carries equal
marks.

0 0Typed and Xerox Copies of Assignments will not be accepted in any case.

C1CJAIN questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

[1JEach page of the assignments must carry your Enrolment Number.

[100The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

[100The student needs to upload assignments on students’ portal.
»  Last Date of submission of assignments is 31st Jan, 2026.

ASSIGNMENT-I
Q1. What is the organizational structure of a newspaper? Who controls its ownership?

MR UF &1 TSATED I T 22 S9B] Wi I HafEd Hrdr g2

Q2. Explain the economics of producmg newspapers and managing an internet edition.

JARR UF ] IdTe 3R Sec Ah U UafId h- B iaaw] TS|

Q3. Describe the administrative structure of Prasar Bharati and private electronic media
channels in India.

YRA H TR YR 3R Fsht saaeiies Hifear 9=l & URIfe TRel 9dist|

ASSIGNMENT-II
Q1. What are the main functions of an advertising agency? Explain the commission system
briefly.

ORI wolit & YRey ST T §72 SHTERT JuTTelt Harg H gyl

Q2. Explain the structure and functions of PR departments in corporate sectors.

PHIaRe & 7 TR fAHTT &1 T 3R Hrf gr=su|

Q3. What is PR campaigning and budgeting? How are PR consultancies empanelled?

. I3RS 3R Ioic A1 &2 WIIR WRRierarsit &1 3 Ud & Qi fooar S



GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3¢ Semester & Lateral Entry
Subject: Dissertation

Paper Code -MSM 522 Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

C1JAttempt all questions from the following both assignments. Each question carries equal
marks.

[ 0Typed and Xerox Copies of Assignments will not be accepted in any case.

C1CJAIN questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

[1JEach page of the assignments must carry your Enrolment Number.

[100The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

[100The student needs to upload assignments on students’ portal.
»  Last Date of submission of assignments is 31st Jan, 2026.

ASSIGNMENT-I
QL. Define communication research and explain its importance.

AR SFHYUM B URUTHT S 3R 395 Hed & AT B |

Q2. What are the different research designs used in communication research?

TR Y™ H IUdI fhu o aral fafte s fewmga aan g2
Q3. Explain the methods of communication research like census and random sample survey.
AR U B UGl S ST Yy SfR arefasds THAT Td&ur o Re &Y |

ASSIGNMENT-1I
Q1. What are the types of questions used in questionnaires? How is a questionnaire prepared?

gy H Tgad Ul & YR &7 82 UHTae 8 dR Pt S 82
Q2. Discuss the difference between primary, secondary, and tertiary sources of data.

i, fediae iR gdtad Ser Hidl § o1 3R 82 9 B |

Q3. Describe the role of statistical tools like mean, median, and chi-square test in
communication research.

ﬁ;@wﬁmw,m@wﬁn&whéﬁﬁ%swﬁﬁ@wm
|



GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3rd Semester & Lateral Entry

Subject: PRINT MEDIA (SPECIAL PAPER- (1) Reporting)
Paper Code: MSM-523-A Max. Marks -30
Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question
carries equal marks.

Typed and Xerox Copies of Assignments will not be accepted in any case.
All questions are to be attempted in legible handwriting and written on plane
white A-4 size paper along with front page and content table.

Each page of the assignments must carry your Enrolment Number.

The Student needs to scan all pages of handwritten assignment in PDF format
size, of maximum data 10 MB per assignment.

The student needs to upload assignments on students’ portal.

Read “How to upload online Assignments”’, and check the Instructions for
online submission of Assignments please.

> Last Date of submission of assignments is 31st Jan, 2026.

VYV VY

Y VY

ASSIGNMENT-I

Q-1 Define news. What are the main sources of news?

THTER $I IRUINT HIFOTT | THER & T Aid 1 82

Q-2 Name three types of news and explain the difference between news and views.

AR & 9 UBR TTH ST 3R JHRR 3R faTR # 3fdk gHsmsu|

Q-3 List two methods of news gathering and two techniques of news writing.

AR TUE 1 < fAfT 3R YHRIR oG- P &l db-1d JdsU|

ASSIGNMENT-11
Q-1 What are the different types of reporting? Give two examples.

e & Rfte yeR T g2 ArMa 3 iR sig R & &) Ieexu v

Q-2 Explain the role of news agencies. What is the importance of reviews and criticism?

TJURR TSR &1 YT grgnge | wfsar & witeny, sraredn, & Hed 1 g2

Q-3 What is participatory journalism and media activism? Mention one ethical issue related
to each.

YR} wawTRdr iR Hifear Aforaar &1 52 Ud® ¥ Jefd U Afds gl gasu|



GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3¢ Semester & Lateral Entry
Subject: PRINT MEDIA (SPECIAL PAPER-II) EDITING
Paper Code: MSM-524-A Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

C1JAttempt all questions from the following both assignments. Each question carries equal
marks.
[10Typed and Xerox Copies of Assignments will not be accepted in any case.

C1CJAIN questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

[1JEach page of the assignments must carry your Enrolment Number.

[100The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

[100The student needs to upload assignments on students’ portal.
» Last Date of submission of assignments is 31st Jan, 2026.

ASSIGNMENT-I

Q.1 Define editorial policy. How is news agency copy or field story edited?
HuTg@ A B IRUTRT FITT | FHER Toid! &t Wies TR &1 b8 Jurfed fasar
STl 82
Q.2 What is the basis of editing? Explain the roles of a sub-editor and news editor.
GUTeH BT YR FT 52 T9-UfSeR SR THER JUTed B YfHH THemsy|

Q.3 Explain photo edltlng in newspapers: ch0|ce of picture, cropping, and caption writing.
TUER U & Tie! YuTed THSET: dWdR &1 994, BT R M e |

ASSIGNMENT-11

Q.1 What are the different types of headlines? Mention key rules and changing trends in
headline writing.

YN & fafta R Fa1 872 e o & T Faw iR seadt ughadl &1 S
HIfom|

Q.2 Explain the difference between newspaper and magazine journalism. What is the role of
editorial writing, news analysis, and columns?

AR U 3R U] TAhTRAT H 3idRk IHSISU| JUTeHhy kg, JHER Ay 3R
HITH B YT 1 82

Q.3 How is content written for cyber media and mobile phones? Include news, non-news,
blogs, and opinion articles.

ArgeR HifsT 3R Aiasd & foru i $3 fordt 91t 22 398 99eR, TR-GHER,
AT 3R 79 kg A & |




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3" Semester & Lateral Entry
Subject: PRINT MEDIA (SPECIAL PAPER-I1Il) PRODUCTIONS
Paper Code: MSM-525-A Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

[ JAttempt all questions from the following both assignments. Each question carries equal
marks.

[10Typed and Xerox Copies of Assignments will not be accepted in any case.

C1CJAIN questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

[1JEach page of the assignments must carry your Enrolment Number.

[100The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

[100The student needs to upload assignments on students’ portal.
» Last Date of submission of assignments is 31st Jan, 2026.

ASSIGNMENT-I

Q.1 Define a news story and a bacl§grounder. How do they differ in purpose and style?
THRR HeT! 3R IEYH O (§HIESR) B! URHTG HIfoTT | I£3T 3R et 7 3
firsr g2

Q.2 What is an obituary? Mention key points that should be included while writing one.

M- (e a1 82 39 forad T foe e fagaft &1 2nfira & anfge?

Q.3 Explain the difference between an editorial, an article, and a feature.
dUTE@H 1, T SR BieR § SfaR TS|

ASSIGNMENT-11

Q.1 What are human interest stories? Give one example of how they engage readers.

A4 ST aTei Sel-al o1 &2 Ug UIdd! &l Sigdl 8, 39T Uh 3180 SIfomd |

Q.2 Explain the purpose of film, book, and TV reviews. How are they written differently
from news stories?

e, g SR It Tritenaft o1 Ie qHEY | 3% THRIR HEI-T I 3T Hd
fora SiTaT 87
Q.3 What is caption writing for photographs? Mention two key rules for writing effective
captions.

Wil & T FRM ARG 1 2 WU F=H fora & & g o 9zt |




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3 Semester & Lateral Entry
Subject: ELECTRONIC MEDIA (SPECIAL PAPER-1) RADIO
Paper Code: MSM-523-B Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

C1JAttempt all questions from the following both assignments. Each question carries equal
marks.

[10Typed and Xerox Copies of Assignments will not be accepted in any case.

C1CJAIN questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

[1JEach page of the assignments must carry your Enrolment Number.

[100The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

[100The student needs to upload assignments on students’ portal.
» Last Date of submission of assignments is 31st Jan, 2026.

ASSIGNMENT-I

Q.1 Describe the history and development of radio in India. What is the role and reach of
AIR?

YR H IS &1 3 iR fawm™ THEmRu| AIR B YfieT 3R Ugd 31 82

Q.2 Explain the structure and functions of AIR and the types of radio stations in India.

AIR B! AT 3R BRI HIZU | URd H IS LWHT & bR darsv|

Q.3 What is community radio? Discuss its scope and functioning.

TG ST F1 52 THHT GRRT 3R SRV TS|
ASSIGNMENT-1I

Q.1 Explain the basics of radio program production and transmission. Mention key
equipment used in both.

& HrdmH FHfr SR TR &1 Jd a1 THET | SHH U I3 USRI &I
I DI |

Q.2 What are the key aspects of broadcasting voice? Explain the production of news
bulletins and radio newsreels.

TRIRUN & AT & T U 1 52 JHER galfe 3R I3l Yoia &1 SdeA
HHLARUI

Q.3 Describe the production of radio interviews, panel discussions, dramas, features,
documentaries, and radio advertisement scripts.

S gexey, T ==, IS e, WRR, Siagid iR fagmuA f&py &1 3dre
HHLAIRUI




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3¢ Semester & Lateral Entry
Subject: ELECTRONIC MEDIA (SPECIAL PAPER-11) TELEVISION
Paper Code: MSM-524-B Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

[ JAttempt all questions from the following both assignments. Each question carries equal
marks.

[10Typed and Xerox Copies of Assignments will not be accepted in any case.

C1CJAIN questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

[1JEach page of the assignments must carry your Enrolment Number.

[100The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

[100The student needs to upload assignments on students’ portal.
» Last Date of submission of assignments is 31st Jan, 2026.

ASSIGNMENT-I

Q.1 Describe the history and development of television in India. What is its reach and role?

YRA H Ceitfae &1 3AeR 3R f[dhr THST | 39! Ugd 3R YT &1 82

Q.2 Name the major organizations set up for TV in India and explain the technology used in
TV program production.

YRA H Aat & forg Rfid g Tarsif & A 9d13U iR ddt srden fAmfor 3 vgad

dh-ics JHATST|

Q.3 Explain camera movements, angles, and types of shots used in TV program production.

&t wrdern fAafor § HRT gade, Te SR Yic & UHR JHgmsu|

ASSIGNMENT-11

Q.1 What are single-camera and multi-camera productions?

RITA-$H R 3R Tedt-hHRT YIS aR T 22

Q.2 Explain TV news reporting, sources, selection, presentation, and differences from radio
and print news.

At TR RféT, dia, 799, wdfa ok ¥$a) g fife TR ¥ 3iar gwgmsu|

Q.3 Describe the basics of TV script writing, including scripts for features, special
programs, serials, and advertisements.

A} ey oRee &1 ga a1d gHEnsy, fSd wir, favy erdeH, uRmaifee SR fagmo=
@ fepp A § |




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3" Semester & Lateral Entry
Subject: ELECTRONIC MEDIA ((Production) Special Paper-111, Production
Paper Code: MSM-525-B Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

C10JAttempt all questions from the following both assignments. Each question carries equal
marks.

[10Typed and Xerox Copies of Assignments will not be accepted in any case.

C1CJAIN questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

[10JEach page of the assignments must carry your Enrolment Number.

[100The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

[100The student needs to upload assignments on students’ portal.
» Last Date of submission of assignments is 31st Jan, 2026.

ASSIGNMENT-I

Q.1 What is a radio feature? How does it differ from a radio news bulletin?

A& whR 1 72 T8 S g gaife ¥ a8 i g2

Q.2 Explain the importance of radio interviews and discussions. Give one key point for each.

ST Feveg 3R Tafell &1 Hed THEmsy| Ude & fou Ue Jed foig =t

Q.3 What are radio jingles and advertisements? How are they produced?

e foiTa 3R Ao T 82 3% 9 daR o Sirdr 82

ASSIGNMENT-11

Q.1 Explaln the production and editing of a radio talk. What makes it effective for listeners?

IS Tlp BT ITE 3R AUTET THAST | g Hd1eit & oI guTdt 3 §97a1 872

Q.2 What are TV news bulletins and TV interviews? Explain the difference between them.

A g gafe iR At Seveg 1 82 3% g R FHRT|

Q.3 Explain TV editing assignments and panel discussions. How do they help in improving
TV content?

Eﬁ?ﬂgulw 3T 3R U I9] GHEY| I8 <idt IRl &1 dgdk 91 H $Y Heg
GG




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3" Semester & Lateral Entry

Subject: ADVERTISING (SPECIAL PAPER-1) Advertising: Creativity & Consumer
Behavior

Paper Code: MSM-523-C Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question
carries equal marks.

Typed and Xerox Copies of Assignments will not be accepted in any case.
All questions are to be attempted in legible handwriting and written on plane
white A-4 size paper along with front page and content table.

Each page of the assignments must carry your Enrolment Number.

The Student needs to scan all pages of handwritten assignment in PDF format
size, of maximum data 10 MB per assignment.

The student needs to upload assignments on students’ portal.

Read “How to upload online Assignments”, and check the Instructions for
online submission of Assignments please.

> Last Date of submission of assignments is 31st Jan, 2026.

YVV VY

Y VY

ASSIGNMENT-I

Q-1 Define advertising. Explain its concept, genesis, and role in the marketing mix.

O 1 ufvuird ST | 39T Rigid, Saf iR Arb e e & yfies gwgmsu|

Q-2 Explain any two advertising models (AIDA, DAGMAR, or Maslow’s hierarchy).
fat &l faqTo= Hisd (AIDA, DAGMAR, dT Maslow’s hierarchy) &1 THSISUT |

Q-3 What is creativity in advertising? Explain the process from idea generation to copy and
visual design.

AT H TTHSB AT AT 22 foaR ST H31 Y Ah BIU 3R ey fEursd do &I
Ufchar HS U

ASSIGNMENT-1 1

Q-1 Explain consumer behavior. How do lifestyle, demography, and consumption patterns
influence advertising?

JUHIFIT SIIER THITRT | SHtaie, SR iR @ud Yo faqm= &) &8 gvifaa
Hd 87
Q-2 Describe the structure and functions of an advertising agency.

fOTUT Toilt ) TR 3R BT JHeeU |

Q-3 Name apex advertising organizations (AAAI, ABC, ASCI). Explain their role in
regulating and promoting advertising.

TRT3AT (AAAL, ABC, ASCI) & AT 13U | fagma= &) fdfd iR
tﬁmﬂaﬂﬁﬁw YT IuEy|




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3 Semester & Lateral Entry

Subject: ADVERTISING (SPECIAL PAPER II) Advertising Management & Media
Planning
Paper Code: MSM-524-C Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question
carries equal marks.

Typed and Xerox Copies of Assignments will not be accepted in any case.
All questions are to be attempted in legible handwriting and written on plane
white A-4 size paper along with front page and content table.

Each page of the assignments must carry your Enrolment Number.

The Student needs to scan all pages of handwritten assignment in PDF format
size, of maximum data 10 MB per assignment.

The student needs to upload assignments on students’ portal.

Read “How to upload online Assignments”, and check the Instructions for
online submission of Assignments please.

> Last Date of submission of assignments is 31st Jan, 2026.

YVV VY

Y VY

ASSIGNMENT-I

Q-1 Explain audience measurement concepts such as OTS, CPT, GRP, reach, and frequency.

OTS, CPT, GRP, 3 3iR Wiehdl S 31TSdg HIY &1 SIGYURUMSH BT AU

Q-2 Describe media selection, media buying, and the role of computers in media planning.

g 79, Hifsar Wi $ik Wifgar @i+ § FueR o YHe g

Q-3 Define Integrated Marketing Communication (IMC). Explain its components, models,
and challenges.

RIS AIH AT HRIFBHIE (IMC) B! IR ST | 3% gew, Aisd IR gl
HHATRU |

ASSIGNMENT-I1 |

Q-1 What is an advertising budget? Explain methods of determining advertising
appropriation and the role of agency commission.

fagTom STe @1 82 fague siiden Ruiivd e &1 faftrr ok Toiht HHRM &t YfiwT
TR

Q-2 Explain pre-budget thinking and the importance of monitoring and control of
advertising budgets.

T-goic I &1 USSR O suic &1 TR 3R 07 &7 Aga 9dsu|

Q-3 What is media planning? Explain the advantages and disadvantages of various media in
India.

Hifgar @t o g2 faftre Hifgar & ary iR 81 &1 Iweia B |



GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3" Semester & Lateral Entry

Subject: Advertising Management production
Paper Code: MSM-525-C Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question
carries equal marks.

> Typed and Xerox Copies of Assignments will not be accepted in any case.

> All questions are to be attempted in legible handwriting and written on plane
white A-4 size paper along with front page and content table.

> Each page of the assignments must carry your Enrolment Number.

> The Student needs to scan all pages of handwritten assignment in PDF format
size, of maximum data 10 MB per assignment.

> The student needs to upload assignments on students’ portal.

> Read “How to upload online Assignments”’, and check the Instructions for
online submission of Assignments please.

> Last Date of submission of assignments is 31st Jan, 2026.

ASSIGNMENT-I
Q-1 What are the key features of classified display ads? Explain with examples.

fEe faqmoe o) PReg faRivan 3 §2 3a1evvl Uied THSsu|

Q-2 Explain the importance and impact of radio jingles in advertising.

fagmu= B o) fSRTed 31 7@ 3R UHTT IH=8U|

Q-3 Describe the role of hoardings and billboards in outdoor advertising.

aTel fagTa= o SIS 3R faaais @t Yftret &1 aufg ax |

ASSIGNMENT-11

Q-1 What is the difference between pamphlets, leaflets, and brochures?
Uucie, dithae SR SRR H 37 3iaR 82

Q -2 How is packaglng used as a tool of advertising and brand communication?

fATU 3R SIS TR & IUBU & TU H Ub 1ol b1 IUANT B fbar Srar g2

Q-3 Write a short note on the use and effectiveness of posters and wall writing in rural
communication.

I TR # 0Rex 3R AR g & STANT 3R yHTafierar iR e fewof fef@u|




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3" Semester & Lateral Entry

Subject: Corporate Communication & Public Relations (Special Paper-1) PR Principles
and Tools

Paper Code: MSM-523-D Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

C10JAttempt all questions from the following both assignments. Each question carries equal
marks.

[10Typed and Xerox Copies of Assignments will not be accepted in any case.

C1CJAIN questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

[10JEach page of the assignments must carry your Enrolment Number.

[100The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

[100The student needs to upload assignments on students’ portal.
» Last Date of submission of assignments is 31st Jan, 2026.

ASSIGNMENT- |
Q.1 What is Public Relations? Discuss its present status and future.

S Tud (Public Relations) FT 82 $9% gaA U 3R Hiasy &) == H3 |

Q.2 Explain the relationship between Public Relations and Marketing, Advertising, and
Publicity.
S WU &1 {1, fas= SR TaR 9 a1 Haie g2 T¥ i |

Q.3 What is Corporate Identity? How is it integrated into the communication process?
HRUINE UG (Corporate Identity) FT 82 59 TR Ufehar & H SST ST 87

ASSIGNMENT- 1

Q.1 Write a short note on Corporate Image and Corporate Brand Management.
HRURC Bfd (Corporate Image) 3R FHIURE §i8 yseq (Corporate Brand Management)
R ¥fer fewoh fafau|

Q.2 Explain the key elements of service marketing.

[T faUuM (Service Marketing) & T Al 1 RSAT B |

Q.3 Describe the role of Public Relations in hospitals or police departments.

SRUAral a1 gferd faumT 8 5 U &1 YS! BT 9o B



GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3" Semester & Lateral Entry

Subject: Corporate Communication & Public Relations (Special Paper-11) PR
Administrative Communication

Paper Code: MSM-524-D Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

C10JAttempt all questions from the following both assignments. Each question carries equal
marks.

[10Typed and Xerox Copies of Assignments will not be accepted in any case.

C1CJAIN questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

[10JEach page of the assignments must carry your Enrolment Number.

[100The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

[100The student needs to upload assignments on students’ portal.
» Last Date of submission of assignments is 31st Jan, 2026.

ASSIGNMENT- |
Q.1 What are the different types of communication in an organisation?

TP 16 & IR & fAfis YR HIH-BH T gid 22

Q.2 Explain the role and scope of Public Relations in an organisation.

forlt TiTa1 T 5 Tuch Bt YfHehT 3R & B RS B |

Q.3 What are the key components of business communication?
o . EN EN .
ATRS TR & HBT Ueh HIH-BIH I 82

ASSIGNMENT- 11
Q.1 Write a short note on internal and external communication.

3R 3R 18T I9R IR Ifér feugoft fafQu|

Q.2 What is service marketing? Describe any two key elements.

4T fauuM (Service Marketing) T 8?2 S8 &I T dedl &1 duH HIfod |

Q.3 What are corporate identity materials? Briefly describe the role of corporate photography
or video production.

%?Teu\&c Uga I 1 Bl 82 PIRUIRE B! a1 difsay fAator ot yfiieT wR deag
fafau




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
CENTRE FOR DISTANCE AND ONLINE EDUCATION

Programme: M.A. Mass Communication 3 Semester & Lateral Entry
Subject: Corporate Communication & Public Relations (Special Paper-111) Productions
Paper Code: MSM-525-D Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

[ JAttempt all questions from the following both assignments. Each question carries equal
marks.

[10Typed and Xerox Copies of Assignments will not be accepted in any case.

C1CJAIN questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

[1JEach page of the assignments must carry your Enrolment Number.

[100The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

[100The student needs to upload assignments on students’ portal.
» Last Date of submission of assignments is 31st Jan, 2026.

ASSIGNMENT- |

Q.1 What are the essential elements of an effective press release?

T UHTE! 09 fagife & 3iawae dcd T8 872

Q.2 Explain the importance of minutes and memos in business communication.
TaTRS TR | ey 3R A4 &1 71 7@ g2 IHgmsu|

Q.3 What are the key features of a professional letterhead design?

TH UL Texe s 8oz ot 7 fa=ivand & gt 82

ASSIGNMENT- I

Q.1 Describe the role of corporate stationery like visiting cards and envelopes.

HRARE TR oY fAfIfET o718 3R fRTwd! Bt YfiresT &1 quiH S|

Q.2 What is the purpose of a corporate brochure and how is it different from a pamphlet?
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Q.3 Write a short note on the use of signage and folders in corporate identity.
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Programme: M.A. Mass Communication 3" Semester & Lateral Entry
Subject: General Current Awareness-111
Paper Code: MSM-526 Max. Marks -30

Note: Important Instructions for submission of Online-Assignments.

C10JAttempt all questions from the following both assignments. Each question carries equal
marks.

[10Typed and Xerox Copies of Assignments will not be accepted in any case.

C1CJAIN questions are to be attempted in legible handwriting and written on plane white A-4
size paper along with front page and content table.

[10JEach page of the assignments must carry your Enrolment Number.

[100The student needs to scan all pages of handwritten assignment in PDF format size, of
maximum data 10 MB per assignment.

[100The student needs to upload assignments on students’ portal.
» Last Date of submission of assignments is 31st Jan, 2026.

ASSIGNMENT- |

Q.1 Explain the role of laser technology and optical fiber in modern communication.

YD TR H AoR ddh-1® 3R DS BIRaR HI YHEGT I THRT|

Q.2 What are the effects of Greenhouse gases and Acid Rain on the environment?

WIS TG} 3R 317 98T & YITaRuT TR T UHTH USd 82

Q.3 Describe the functions of any two international organizations such as the UN, WHO, or
UNESCO

YR Y (UN), WHO T UNESCO O Tl &1 Sargia T1aT & il &1 quid e |
ASSIGNMENT- II

Q.1 What is the importance of non-conventional sources of energy in today’s world?
o o c .
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Q.2 Write a short note on the role of computers and the Internet in the development of
science and technology.
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Q-3 Discuss any two major national or international developments that occurred
during the semester.
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